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Need for touch: NFT. <(2003). 

Peck,J., & Childers,T. L. 

[Traits and individual difference variables: Scales related to interpersonal orientation, 

Needs/Preferences, and self-concept], 

IN W. 0. Bearden; R. G. Netemeyer; K. L. Haws (Eds.), (2011), Handbook of Marketing 
Scales: M ulti-item M easures for M arketing and Consumer Behavior Research. (3rd ed.). 
Thousand Oaks, CA: Sage. 

Page(s) 39-41 

FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/849Q43029 

Consumer's need for uniqueness: CNFU. (2001). 
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Self-concepts, person concepts, and product concepts. (1981). 

M alhotra , N. K. 
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Vanity: Trait aspects of vanity. (1995). 

Netemeyer, R. G., Burton, S., & Lichtenstein, D. R. 
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Compulsive buying index (CBI): An expanded measure. (2008). 

Ridgway, N. M Kukar -Kinney, M & M onroe, K. B. 
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Compulsive consumption: A diagnostic Tool/ Clinical screener for classifying compulsive 
consumers. (1989,1992). 

Faber, R.J., & O'Guinn ,T. C. 

[Traits and individual difference variables: Scales related to consumer compulsiveness and 
impulsiveness]. 

IN W. 0. Bearden; R. G. Netemeyer; K. L. Haws (Eds.), (2011), Handbook of M arketing 
Scales: M ulti-item M easures for M arketing and Consumer Behavior Research. (3rd ed.). 
Thousand Oaks, CA: Sage. 

Page(s) 68-70 

FIND THIS BOOK IN A LIBRARY NEAR YOU: http://www.worldcat.org/oclc/849043029 

Hyperopia. (2008). 

Haws, K. L„ & Poynor,C. 
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IN W. 0. Bearden; R. G. Netemeyer; K. L. Haws (Eds.), (2011), Handbook of M arketing 
Scales: M ulti-item M easures for M arketing and Consumer Behavior Research. (3rd ed.). 
Thousand Oaks, CA: Sage. 

Page(s) 71-72 

FIN D TH IS BOOK IN A LIBRARY N EAR YOU: http://www.worldcat.org/oclc/849043029 

Impulsiveness: Buying impulsiveness scale. (1995). 

Rook, D. W., Si Fisher, R. J. 
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Impulsiveness: Consumer impulsiveness scale: CIS. (1996). 

Puri, R. 
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General self-control. [SCS] . (2004). 

Tangney, J. P., Baumeister, R. F., & Boone, A. L. 
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impulsiveness], 
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Consumer spending self-control: CSSC. (2010). 

Haws, K. L„ & Bearden, W. 0. 
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Country image scale. (1993). 

M artin, I. M., & Eroglu , S. 
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Country-of-origin scale. (1994,1992). 

Parameswaran , R., & Pisharodi, R. M, 
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Ethnocentrism: Consumerethnocentrism: CETSCALE. (1987). 

Shimp , T. A., & Sharma, S. 
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Market maven; Propensity to provide marketplace and shopping information. (1987). 

Feick, L. F., & Price, L. L. 
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and opinion seeking], 
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Opinion leadership. (1986,1970). 

Childers,T. L., King, C. W., & Summers, J. 0. 
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Opinion leadership and information seeking. (1971). 

Reynolds, F. D., & Darden, W. R. 
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Opinion leaders and opinion seekers: OLand OS. (1996). 
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Cognitive and sensory innovativeness. (1990). 

Venkatraman , M. P., & Price, L. L. 
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Domain specific innovativeness: DSI. (1991). 

Goldsmith, R. E., & Hofacker, C. F. 
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High in emergent nature consumers. (2010). 

Hoffman, D. L., Kopalle , P, K., & Novak, T. P, 
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Innovativeness: Consumer innovativeness. [Consumer independent judgment-making, CIJM; 
consumer novelty seeking, CNS]. (1995). 

Manning, K.C., Bearden, W. 0., & Madden,T.J. 
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Innovativeness: Use innovativeness. (1983). 

Ridgway, N. M ., & Ridgway, N. M . 
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The technology readiness index (orTECHQUAL™); optimism (OPT), innovativeness (INN), 
discomfort (DIS), insecurity (INS). (2000). 
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Parasuraman , A. 
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Uniqueness: Desire for unique consumer products: DUCP. (1997). 

Lynn, M& Harris, J. 
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Attention to social comparison information: ATSCI. (1984). 

Lennox, R. D., & Wolfe, R. N. 
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Balanced inventory of desirable responding: BIDR 6 - self-deceptive enhancement (SDE), 
impression management (INI ). (1993). 

Paulhus, D. L. 
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